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responses. Validity strategies included member checking, rich and thick descriptions, bias clarification, negative case, and peer debriefing (Creswell, 2009, pp. 191-92) . Data were coded and placed into categories showing meaning relationships, further creating finer categories that revealed blends, patterns in attitudes, and viewpoints (Richards, 2009, p. 95) . Frequency counts of common themes were calculated using Microsoft Excel.
Results. The aesthetics of the hat and its relation to the movement were the focus of this research. We interviewed 40 participants (mean age 42), 20 in D.C. and 20 in St. Paul. Thirtyfive of the 40 participants were female, 26 had bachelor's degrees or higher, and 27 were white. Sixteen out of 40 interviewees were marching for women's rights, 13 for equality and human rights, 13 to speak out against Trump, nine to support healthcare, and other intersectional topics. Marching relieved negative emotions, which 25 out of 40 participants felt after the 2016 election. Many stories were told by the marching women about the excitement of making hats and being creative together. For example, seven women from an Episcopalian church gathered to knit and embellish their hats with patches, sequins, and beads. Many forms of the hat emerged-its hot pink color, its simple, rectangular shape that when worn created meaning and that easily fit various head sizes. A family from the East Coast expressed meaning and identity viewing nonverbal symbols through discourse by stating, "It was powerful, supporting each other, other cultures, we all got, at least I did, chills just being in with the crowd. You could feel the positive energy…it was uplifting. You got connected because even though you didn't know the person next to you, it was like, yeah, I support you. The hats. The hats, yeah. We didn't know. We just saw the hats everywhere, and it's like, what does that mean? It's like power…women's power.
Grab it back is what it was…"
Conclusions/Implications. Pussy hats provided salient visual communication representing women's empowerment and support. The making of the hats became a form of activism, which mobilized supporters of the movement. The Women's March gave supporters a cathartic release through unity and the building of new social networks. Women discussed feeling empowered and more self-efficacious as they worked through negative affect with likeminded individuals.
